ART MUSEUM VISITORS: A DATA STORY

In this
Data Story, let's
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*Data Stories share research about both frequent museum-goers (typically visit multiple museums each year) Museums
and the broader population (including casual, sporadic, and non-visitors to museums).

More Data Stories can be found at wilkeningconsulting.com/data-stories. © 2025 Wilkening Consulting, LLC
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