It's fall, and the change in seasons i
looming for many museum-goers.

- Autumn Update
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“We reel from crisis to “Right now, feeding my soul
catastrophe and heart are secondary. How
day-to-day.” can | stay alive? How can |
make decisions to keep me
and my family safe?”

They are looking ahead towards colder weather ... with dread.

i“l keep telling myself that not being able to

N\ go out this winter won't be too bad ... but
this feels a little like whistling in the dark.
The reality is that we don't know what's
going to happen, so we have to hope for the
best and plan for the worst, | guess.”
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“I am concerned that in the coming months, virtual events will once again
become the only options as the weather gets colder and restrictions increase.
Mental health is de nitely becoming a bigger problem as | am terri ed of
having to re-enter the type of experience we had in March, April, and May.”

“I'm actively trying to
channel my Norwegian
relatives and make my
home very cozy for
me, but I've . ) winter. I'm putting things
prepared myself like scented candles and

-
that I'll just have to cozy blankets around the
grin & bear it this house. We're also
(@ time! Going to ramp decorating for speci c
.. up the hygge!” holidays (we didn't do this
much before) and I'm
! putting things like my
N knitting, puzzles, and
coloring books out to
R remind myself to do that
instead of doom-scrolling
. social media.”
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But overall, the emotional state of most museum-goers is low,
with concerns mounting around:

Virus fatigue

“Winter is tough on
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“My biggest
worry for me
(and others) is a
fear of
complacency and
compliance
fatigue.”
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“| fear more for what happens after this
‘interim’ period and we start seeing the
long-term damage that has been done to
our country by the extreme
mismanagement of this crisis for the last
Six months.”

The challenges our museum-going panelists are facing are

from unique. Instead, they represent how museum-goers, :

many in the public, are finding this ongoing pandemic to b

increasingly difficult. And as the pandemic continues, and wi
sets in, the challenges will likely only increase.
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