THE IMPACT OF MUSEUMS: EMPATHY
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Compassion. Understanding. Tolerance. @ Andthe cultivation of empathy is  significant

All of these matter deeply
in our changing world:”

Not quite half of museum-goers,
however, say that the development
of empathy or understanding is an

important impact of museums.

Additionally, who explicitly values
empathy tends to vary by life stage.
Among the the broader population,

young adults without children are
significantly more likely to value empathy

than any other segment of the population.
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Overall, however, empathy, compassion, and tolerance are

generally not values that are expressed all that often. It doesn't
mean they are not valued, but most people don't express them. !
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(knowledge/Learning sure has a ¢
way of getting all the attention |
and credit, doeswt it?) :

Perhaps the chain to empathy
makes it an impact that is harder
to realize and express.

impact of museums.
“Musewms are an amazing opportunity to
understand how others Live or have Lived
/ / and to understand our history and how it
poiwts to owr future. As a parent, |

want my want my sow to be as
empathetic as possible, and this
type of experience is essential to
that goal. | can’t lmagine

QFortunater, some museum-goers do credit museums
i for helping them develop more empathy, compassion,
and tolerance, saying museums help them:

“learn tolerance of
those different
from ourselves.”

“reflect on
different
perspectives”

“work toward a
better society

“explore the rich
diversity of human
experience”

“viscerally and
emotionally

connect” for all”

AND MUSEUMS DO IT!
AFTER ALL:

“To grow a world with wmore

empathy and caring for one
another, Rnowledge must be
shared and museums are the medium.”

Data Stories are created for The Data Museum, where research conducted by Wilkening Consulting is released. Sources include:

« Wilkening Consulting's 2017 and 2078 Annual Surveys of Museum-Goers
« Wilkening Consulting’s 2018 Broader Population Sampling
+ AAM and Wilkening Consulting’s “Museums and Public Opinion” (2017)

*Data Stories share research about both museum-goers (who visit muftiple museums each year) and the broader population

(including casual and non-visitors to museums).

Visit The Data Museum at wilkeningconsulting.com/datamuseum for supporting context and data.

i
WilkeningConsulting

audience research | knowledge curation

© 2018 Wilkening Consulting, LLC



