THE IMPACT OF MUSEUMS: KNOWLEDGE
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= Museums are educational ... 97% of Americans agree.
But what does that really mean?

Well, it means more than “learning.” As one museum-goer
shared, museums: ~ “... enhance my knowledge and
sense of wonder.”
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Data Stories are created for The Data Museum, where research conducted by Wilkening Consulting is released. Sources include:

« Wilkening Consuiting's 2017 and 2078 Annual Surveys of Museum-Goers
« Wilkening Consulting’s 2018 Broader Population Sampling
* AAM and Wilkening Consulting’s “Museums and Public Opinion” (2017) -| Nn |-

*Data Stories share research about both museum-goers (who visit muftiple museums each year) and the broader population 1 H 1
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